Appendix 2: Key findings from public survey
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How did/would you use the Square Mile for work?
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Data-Driven Insight:

The two questions above allow us to see a clear intention to change the frequency people are in the Square Mile
for work. ‘Some working days’and ‘for some meetings &events’rose to the top 'when rules allow’. ‘Every
working day’ dropped from first place at 50% to fourth place at 16%.

How did/would you use the Square Mile for leisure?
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The leisure results are very different from the working activity of the Square Mile's voters in that the order of

answers does not change. It seems that people are just as, if not more, keen to use the Square Mile to enjoy
themselves, whether eating, drinking or seeing art and culture. Therefore, it seems that people still want to
utilise the City’s offer and attractions. Sub-group analysis shows that the groups using the Square Mile for
leisure are likely to change, with some less likely and some more likely, with no net effect.

N.B. The percentages quoted on this page relate only to those who chose to answer these questions, rather
than all survey respondents. Percentages quoted in the paper however relate to all survey respondents.
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