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Appendix 2: Key findings from public survey

P la t fo rm  u s e d : Give  My Vie w

Pre - Ma rch  20 20 , 50 % of 
vot e rs  s a id  t he y w ould  

w ork in  t he  Sq ua re  Mile  
e ve ry w orking d a y.

Whe n  ru le s  a llow  t h is  
d rop s  t o  ju s t  15%. Pre - Ma rc h  20 20 , ju s t  17%

of vot e rs  s a id  t he y 
w ou ld  w ork in  t he  

Sq ua re  Mile  s om e  d a ys .
Whe n  ru le s  a llow , t he  

num b e r of vot e rs  inc re a s e s  
t o  52%.

Pe rc e p t ions  ha ve  s w it c he d  
a nd  fle xib le  w orking is  now

t he  ne w  norm a l.

Vo t e r  S e g m e n t a t io n

In t e re s t ingly a t t it ud e s  t o  
le is u re  a c t ivit y ha ve  

s t a ye d  t he  s a m e . Ea t ing & 
d rinking ou t s c ore d  81%

a nd  85%.
Th is  ind ic a t e s  t ha t  w he n  
p e op le  a re  in  t he  Sq ua re  
Mile t he y w ill e n joy t he  

Cit y's  s igh t s  in  t he  s a m e  
w a y a s  p re - Ma rc h  20 20 .

Ke y  In s ig h t s

Ge n d e r  b re a k d o w n Vo t e r  lo c a t io n s

Dig it a l En g a g e m e n t
1s t  – 25t h Fe b  20 21

11,635
website 

visits
5,567
Social 
clicks

I am a visitor I live in the 
Square Mile

I am a worker I'm a 
business 

owner

4%

I'm in a 
livery 

company

11%

I'm a City 
Corporation 

Officer

9%

I'm a 
student

I'm a City 
Corporation 

Member

2%60% 23% 9% 2%



Think s im ila r t o  Ne w  York’s  High line  - a nd  a s  not  line a r 
- a  rou t e  in  a  ga rd e n  s q ua re .  

Allow  c re a t ivit y im a gina t ion  inve n t ion  a nd  hop e  t o  
p e rcola t e  t h rough t he  ga rd e n .

The leisure results are very different from the working activity of the Square Mile's voters in that the order of 
ans w e rs  d oe s  no t  change . It  s e e m s  t ha t  p e op le  a re  jus t  a s , if no t  m ore , ke e n  t o  us e  t he  Sq ua re  Mile  t o  e n joy 
t he m s e lve s , w he t he r e a t ing, d rinking or s e e ing a rt  and  cu lt u re . The re fore , it  s e e m s  t ha t  p e op le  s t ill w an t  t o  
u t ilis e  t he  Cit y’s  offe r and  a t t ra c t ions . Sub - group  ana lys is  s how s  t ha t  t he  group s  us ing t he  Sq ua re  Mile  for 
le is u re  a re  like ly t o  change , w it h  s om e  le s s  like ly and  s om e  m ore  like ly, w it h  no  ne t  e ffe c t .

How did/would you use the Square Mile for work?

N.B. The percentages quoted on this page relate only to those who chose to answer these questions, rather 
than all survey respondents. Percentages quoted in the paper however relate to all survey respondents.

The two questions above allow us to see a clear intention to change the frequency people are in the Square Mile 
for work. ‘Som e  w orking d ays ’ and  ‘for s om e  m e e t ings  & e ve n t s ’ ros e  t o  t he  t op  'w he n  ru le s  a llow ’. ‘Eve ry 
w orking d ay’ d rop p e d  from  firs t  p lace  a t  50% t o  fourt h  p lace  a t  16%.

Da t a - Drive n  Ins igh t :

Be fore  March  2020 Whe n  ru le s  a llow

How  d id / w ould  you  us e  t he  Sq ua re  Mile  for le is u re ?

Be fore  March  2020 Whe n  ru le s  a llow
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